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Media Planning

Technical
Solution
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- Mobile Index

- Script / Pixel
- Branded Templates
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Campaign Report & Insight
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Digital Marketing

Campaign Optimization

Playbook (Marketing Mix Modeling)

New Users

Revenue
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Report & Insight Analysis
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Design Lab

HAC, AE U EI 54 D23 EUE DUEY IS S

= 32| o0[E[EE FMIZSta C|XIRIS FH M5t JASLICE

& 32|0[0|E|E R

r
r
J
r
v

° = Top e trending “near me” searches
- in the Los Angeles, CA area

S
NearMe ——

1 Air quality near me Be

2 Earthquake near me

= Pawn shop near me (o

+ Poke bo /
T2 EdE)

s Optome oo

[ #Z2i7t e )
T2, 72 SNS L 2= / Ep2 B
7191E 9 72 EUE DUIE T [ #2127 )

= el 035 An stlls hing?
L PEEEEEEE B




Design Lab

Data Based Creative
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Media Optimized Creative
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E-Commerce Brand Reference
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Entertainment Brand Reference
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Beauty Brand Reference
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Finance Brand Reference
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RMN Marketing
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Ad Server SaaS Business : Nest Ads
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Ad Server SaaS Business : Nest Ads

Nest Ads for Publisher
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Ad Server SaaS Business : Nest Ads

Nest Ads for Publisher
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Ad Server SaaS Business : Nest Ads
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Ad Server SaaS Business : Nest Ads
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